
 

  

Our corporate 
social responsibility 
mission:
Enabling communities 
and economies to
prosper 

As a corporate citizen, we enable economies and communities to prosper.
This is how we create a positive impact for people and society at large.
Our initiatives have a strategic focus on education, enterprise, and community,
and we encourage our employees to support the bank‘s corporate social 
responsibility (CSR) activities.  In addition to making a difference on the ground, 
we promote advocacy and field leadership. All our CSR initiatives contribute to 
the most important global policy initiative of this era, the UN 2030 Agenda for 
Sustainable Development.
Almost 1.8 million people benefited from our CSR programs in 2021. We 
launched our #NotAlone campaign to address the impact of COVID-19 on the 
mental health of young people. In more than 30 countries, we partnered with ex-
pert charities by providing financial support for strategic programs. In India, we 
put in place a relief program to help address the COVID-19 healthcare crisis: 
the bank and its employees donated more than € 2 million for relief projects to 
support the broader communities. 

 

 
  

 

  

 

4.9m
lives touched3

> 25,500
supported enterprises that touched
1.4 million individual lives2

37%
of community projects supported by 
corporate volunteers

59%
of education projects supported by 
corporate volunteers

43 
projects in 11 countries in 2021

148 
projects in 36 countries in 2021

131 
projects in 20 countries in 2021 

26%
of enterprise projects supported by 
corporate volunteers

Our employees increase the impact of our projects.
From hands-on support, mentoring young people and
sharing business skills with partners to fundraising 
and matched giving programs, there‘s a way for
everyone to make a difference with Plus You.

This is why we are here.

To enable economic growth and societal progress.
To realise plans and ambitions.
For clients and employees, investors and communities.
#PositiveImpact

FIND OUT MORE 
db.com/cr

Our target 2025
Reach 6 million people with our community initiatives
3 Since 2015 

Our target 2025
Provide 45,000 enterprises and charities with access
to business skills, networks, and funding
2 Since 2016 

Our target 2025
Support of 7 million young people 
with our Born to Be youth engagement program
1 Since 2014

5.3m
young people enabled to 
develop their potential1

Our annual targets:
Keep volunteer engagement at around 20%
4 2021 data

 

 
 

> 15,400
corporate volunteers (18% of Deutsche Bank employees)4   

> 133,500
hours invested in education, enterprise and 
community projects4

€ 7.4m
employee donations and matching 
by Deutsche Bank for charities4 

With our Born to Be initiatives, we prepare young
people to become the workforce of tomorrow by breaking 
the cycles that limit their prospects. We raise their 
motivation, help them develop their skills and improve
their access to education and employment opportunities.

Our Made for Good enterprise programme helps
social ventures scale their offers by providing advice
and support as well as better access to networks 
and funding. 

Wherever we do business we work to build stronger
and more inclusive communities. We focus our efforts
on the most disadvantaged through projects that deliver
basic welfare, improve essential infrastructure, promote
affordable housing and provide relief in emergencies.

In the community

Deutsche Bank
Corporate Social Responsibility

The Deutsche Bank youth
engagement programme

The Deutsche Bank enterprise
programme for social good

Deutsche Bank‘s volunteering
and giving community


